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Five Tips for Breaking Into the CRA Children’s Publishing World
So before we begin, let’s get the definitions out of the way: 
CBA is the Christian Booksellers Association, (which is now called the CRA—Christian Retail Association) and it’s the realm of all things faith-based in publishing. ABA is the American Booksellers Association, and it’s sometimes used as a descriptor for the general, non-religious world of publishing. So, when I speak of breaking into the CRA Market, I’m talking about breaking into faith-based publishing world. 
1. Come up with a story that is inspirational, not preachy.
This is probably the biggest mistake I see when writers who typically write for the general market try to “crossover” into the CBA world. All of sudden, they start writing a mini sermon disguised as a picture book. Not good!  
*You can weave a lesson into the story, but don’t get behind your pulpit and preach at your readers. 
*Children’s books in the CRA market can still be fun, funny, and appeal to the general market. (I’ve had several of my children’s books featured in Sam’s Club, Target, Wal-Mart, Meijer stores, etc.) 
*Think Veggie Tales—Larry’s Silly Songs. Not everything has to be serious to be Christian.  
		
2. Know your market; target the right publisher.
I write children’s product for several different publishers in the CRA world, but not every book I write is meant for all of the CBA publishers. You have to know what each publisher publishes before submitting, just like you do when querying publishers in the general market. 
*For example, Concordia Publishing House is a Lutheran publisher, and I was raised Methodist. (No, I didn’t convert, lol, but I did learn to “write Lutheran” when crafting text for my Concordia books: “Why I Love You, God” “Why I Praise You, God” “Why I Trust You, God” “Why I Thank You, God” and “I Will Not Be Afraid!” and all of my Arch books—“The Shepherds Shook In Their Shoes” “One Boy, One Stone, One God” “Jesus Visits Mary and Martha” and “Samson: Strong and Faithful” )
>Concordia doesn’t do talking animals, so that publisher didn’t want my picture books “Sparrow’s Easter Song” “Conversations On the Ark” “Memories of the Manger” or “Little Colt’s Palm Sunday” but Guideposts/Ideals Children’s Books (now Worthy Kids) didn’t care if the animals talked in my bible stories, so that’s where I sold them. 
Fun Factoid: The General Publishers know that faith-based books sell. The religious market is healthy and vibrant — as much as 20% of the overall book market, according to some studies, which is why in recent years Random House, Hachette, HarperCollins, and Simon & Schuster have all started or purchased Christian imprints. There is money to be made in books aimed at CRA, there’s an audience for Christian books, and faith-infused books have become an important part of most large publishers’ publishing programs. 

3. Don’t think that because you’re targeting the CRA market your work can be less than amazing. 
Because many of the CRA houses who publish children’s books publish fewer titles than most of the general publishers due to money constraints, they are highly selective. 
*Not just a good story—must have platform, too! That wasn’t as important even a few years ago in the CRA market, but now it definitely is! 
*A strong query is good; a convincing book proposal is better!
*Just like you do when targeting an ABA publisher, show how your manuscript fits into the CRA’s existing publishing program. Don’t try to make the CRA publishers change or broaden their horizons to accommodate your series of middle grade books; rather, find one that is already comfortable doing edgier stuff (edgy for CRA).
>Five different CRA publishers turned me down when my agent marketed my upcoming book, “Dinosaur Devotions” because Lifeway Stores (which, at the time, moved a lot of books in the Christian world) wouldn’t carry books featuring dinosaurs. But Tommy Nelson (owned by HarperCollins) didn’t care one bit about the Lifeway issue because Tommy Nelson books are in airports, Walmart, Target, etc. So I sold it to Tommy Nelson! (It was released Oct. 2018—yay!)
	4. Go to Christian Writers conferences!
Seriously, if you don’t absorb anything else, I say to you today, hear this—go to Christian writers conferences(in person and online). It was a career-changing move for me when I attended my first Christian writers conference in October 1998, and I’ve been consistently teaching at Christian writers conferences since 1999.)
*If you attend writers conferences, you get face-to-face interaction with buying editors from major magazines and publishing houses. (To learn more about various writers conferences, go to www.shawguides.com online.)

*If you want a full listing of all the Christian writers conferences, go to www.christianwritersmarketguide.com and order this book. You’ll need it to find publisher info anyway if you’re planning to break into the CRA market, and I assume you are since you’re taking this workshop. In the back of this book, you’ll find 70 different conferences listed. 
*If you can’t get to a Christian writers conference, go to one online through the Serious Writer Academy, made up of experts and best-selling authors in the Christian Market. I have already recorded seven classes for SWA myself.  There are many courses (offering instructional info in every genre) from $10 to $99, and you can watch them and download the handouts while sitting at home in your jammies, eating pizza.  
	*Go prepared and armed with ideas!
This point is an entire workshop in itself, but if you’re interested in how to research each conference and prepare to meet with editors and publishers, take my $29 course “Pitch Perfect” at http://www.seriouswriteracademy.com/business/  
Fun Factoid: It seems faith-based children’s books are doing well  Markets are increasing! Yay!  http://www.publishersweekly.com/pw/by-topic/industry-news/religion/article/73547-religion-publishers-see-growth-in-children-s-books.html?utm_source=Publishers+Weekly&utm_campaign=788c8fab35-EMAIL_CAMPAIGN_2017_05_11&utm_medium=email&utm_term=0_0bb2959cbb-788c8fab35-304457461

5. Don’t Limit Yourself to Books—so many more ways to break into the CRA world…
*Yes, through magazine markets—both print and online. There is a huge need for fiction and nonfiction stories in Christian youth magazines such as “Clubhouse Jr.,” “Clubhouse,” (Jesse Florea is your contact there) and “Cadet Quest” (Steve Bootsma is the editor there), to name a few.
*Also, you can break into the children’s writing market by submitting good, solid stories for Sunday School take-home papers. Every denomination has them, and guess what? They need enough stories to fill 52 issues a year! Find those markets in the current “The Christian Writer’s Market Guide”. Here’s one for fun: “Our Little Friend, www.ourlittlefriend.com, Anita Seymour is the managing editor, Seventh-day Adventist, weekly take-home paper, Find guidelines at www.primarytreasure.com/?page=authors
>Don’t despise small beginnings. These magazines and Sunday School Take-home papers have a very broad reach. While your children’s book may only sell 7,000 copies, your story in a Sunday School take-home paper may reach 50,000 homes. 
>Even if you’re not exactly familiar with a particular denomination’s beliefs, just avoid the touchy subjects such as: baptism, speaking in tongues, the rapture, the trinity…probably these wouldn’t be your first topic choices for a children’s story anyway. Stick to universally accepted Christian themes such as: God is our friend; God loves us; God lives in heaven; basic bible stories; the Golden Rule (Do unto others as you would have them do unto you), etc. 

*Through educational content and curriculum such as Vacation Bible School programs, Sunday school curriculum for k-5th grade, holiday plays suitable for churches (Players Press, Inc. www.ppeps.com Robert W. Gordon, Editor, looking for full-length plays and musicals—especially for children), activity books (such as the ones I did for Worthy Kids, “The Story of Jesus” and “The Story of Noah”), coloring books (like the one I did for Carson-Dellosa, “Color-‘n-Learn”--)
>Basic info…in case you need it: When submitting to book publishers, magazines, and Sunday School take-home papers, make sure you keep good records. I use the notecard method. Simply write the name of your story at the top, then list the places you sent your story and the date, and any other details you wish to include. This will keep you from submitting to the same place twice, etc. Here’s an online service you might like: https://duotrope.com/index.aspx?bp=subtracker 
Free submission tracker spreadsheet: https://www.jamierubin.net/2013/08/24/my-story-submission-tracker-google-spreadsheet-is-now-freely-available/

